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Matthew 6:27 "Who among you by worrying can add a single moment to your life?

How to Utilize Natural Language in
SEO
What language do you use when writing content and choosing keywords and key
phrases for SEO?
When creating content and choosing keywords and key phrases, it is important to think about how a
person speaks and how they search in Google. While search engines like Google use robots to crawl
and rank your website, it is important to write for humans, NOT for robots – that’s why utilizing natural
language for search engine optimization is so important!
In the old days of SEO, it was common for a webpage to have very obvious keyword stuffing – which
was the method of choosing a few keywords and stuffing your content with them. It would make the
page hard and unnatural sounding to read to a human, but the crawler robots loved it. In the more
modern age of SEO, the focus has shifted to using natural sounding language, as well as opting for a
key phrase instead of just a single keyword. Nowadays, SEO is about optimizing your content and
your website for what people are actually searching for – which includes how they phrase their search
queries. Semantics and the intent of the search is now more important than the actual search itself. In
order to adapt to this new way of search, natural language is being use more and more in SEO.
Read on to learn more about natural language and how to utilize it in your search engine optimization!

What is natural language?

Using natural language, in the context of SEO,
means using language and text in your content
and on your website that is similar to how a
human naturally speaks and communicates.
Natural language can also be described as
ordinary and non-artificial. Nowadays, search
engines like Google use Natural Language
Processing as they crawl webpages to determine
the meaning, intent, and context of the text on the
page. This helps search engines provide more
accurate search results and reward pages with
well written content with natural language.

Semantics and Key Phrases
So what does this mean for SEO? When you are writing content or optimizing a webpage, be sure to
focus on creating valuable content that is easy to read and understand. Don’t focus as much on what
you think a robot wants to see, instead focus on the overall meaning of the page as a whole and how
a reader or visitor would experience the webpage. Instead of choosing a single keyword and trying to
include it in every other sentence, choose a key phrase (AKA a long-tailed keyword) that is 1-4
words. While you don’t want to have too many words in your key phrase, more than one won’t hurt – it
will actually help search engines understand the content of your page better!
Natural sounding search queries
With the advancing technology of search engines as well as new user experiences like voice-to-text,
people’s search queries are turning into phrases, questions, and sometimes whole
sentences. According to HubSpot, as of June 2021, 92% of all search queries are long-tailed
keywords and 14% of Google searches are a question. Google uses it’s natural language processing
capabilities to understand the meaning and semantics of the question that is being searched, and
compares it to websites with similar content and semantics to determine and generate the best, most
accurate search results. Your keyword or key phrase doesn’t have to be the exact question to rank for
a question search query, as long as it has valuable content that answers the question that is being
searched it has a high chance of being ranked high as a valuable result!
Overall, now that search engines use natural language processing to determine the semantics and
overall meaning of webpages to deliver better search results for users, it is important to use natural
language and a natural writing style when creating content or optimizing webpages. Want to learn
more or need help with optimizing your website? Contact us today!

Multi Parcel Real Estate Auction Software
Looking for online multi par real estate auction
software that is flexible, simple, and completely
effective when it comes to your budget? You
need a software that will allow you to sell real
estate to clients in various formats, expanding
your clientele reach all while making sure that
each unique situation & client is taken care of.
Our online multi par auction software is on a
custom platform that will give you the ability to
sell real estate 3 ways:
In its entirety as one lot
By individual parcels
In any combination of parcels
Ready to get started? Learn more

JUST IN CASE YOU MISSED IT!

Local vs National Marketing
Campaigns
When it comes to your marketing strategy
for your online auctions, there are a lot of
questions to ask yourself and details to
figure out. One of the things you should
decide is if you want to do marketing on a
local or a national level. While national
works best for some auctions – like large
equipment auctions, unique opportunities,
or if you are willing to ship items to the
winning bidders – but sometimes its best to
stick close to home and only advertise
locally. We’re here to help you answer the
tough question: Which is better – local vs
national marketing campaigns?
Read More...

Auction Software & Services
Looking for auction software or other
auction services? You’ve come to the right
place! Here at Auctioneer Software we
offer a wide variety of software, marketing,
and hosting services to ensure that all of
your live and online auction needs are
taken care of. We wanted to break down
each of our services to give you a quick
overview of what we do and help you figure
out what software will be the best fit for
your company!
Read more...
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