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Philippians 4:8 "Finally, brothers and sisters, whatever is true, whatever is noble, whatever is right,
whatever is pure, whatever is lovely, whatever is admirable - if anything is excellent or praiseworthy -

think about those things."

How to get more engagement on
social media

In today’s world, almost every marketing strategy includes, or should include, social media marketing.
If you aren’t on social media, you should strongly consider re-structuring your marketing strategy to
include it – as it is where the majority of businesses reach their customers! If social media marketing
is already included in your strategy but you have found that your social stats aren’t living up to your
expectations – this newsletter is for you!

Read on to learn how to get more engagement on social media!

Evaluate your current strategy

First things first, before your social media can
improve, you must recognize what you are doing
wrong – or NOT doing at all! If you are on
popular platforms like Facebook or Instagram,
they have data and analytics pages where you
can view stats about engagement on your posts
as well as other factors. Usually there is an
option to export the data to an excel for easy
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analyzing, but if not, creating a simple
spreadsheet can help!

Some helpful metrics to keep in mind when
evaluating your current social media strategy are
impressions, reach, and pageviews. Page views
are the number of times your page has been
viewed. Reach measures the number of unique
views a post (or page) has received. Impressions
show how many times your post has showed up
in someone’s timeline – NOTE: impressions
include multiple appearances. For example, if a
user scrolled by it in their timeline two days in a
row, that would count as two impressions.
Once you analyze your data, you can create an
average basepoint to help you determine if your
engagement improves or not further down the
road!

Identify your target audience and then go where your audience goes

It is important to make sure you are on the correct platforms. If your audience isn’t on the platforms
you are on, don’t waste your time, money or energy trying to bring them to you. Instead, go where
your audience goes. While Facebook, Instagram, Twitter, LinkedIn, YouTube and TikTok are six of
the most popular and well known platforms, there are many others to consider; Pinterest, Reddit,
Quora, Tumblr are just a few examples. If you don’t know how to identify your target audience, think
of what your ideal customer would look like. What are their likes and dislikes, interests, hobbies,
where do they live, where do they work? If you are having trouble determining what platforms they are
on – it can be as easy as asking! Include a fun poll or survey in your next newsletter or simply have a
conversation and ask a few customers what social media platforms they use.

Create Content that provides value while staying current

A big part of getting people to engage with your posts and page is creating content that provides
value and useful information. Your customers want to know they can visit your page and see reliable,
relevant information about your business and industry. In addition to informational posts about your
business, you can post about upcoming event and auctions, fun holiday posts, create polls and
surveys to get feedback from customers, and post about relevant, industry related news. If you
regularly write blog posts for your website, you can highlight them in posts on social media as well!
When creating posts, try and think of things that would be interesting to your customers and make
them want to click on and interact with the post for more information.

Engage back - and do it quickly!

Lastly, a great way to get more engagement on
social media is to be responsive. If a customer
sends a direct message or comments on a post,
be sure to respond back to them in a timely
manner. If a user gets a quick response, they will
be more likely to engage again in the future.
When creating your social media strategy, it can
be helpful to include a section highlighting the
standards and expectations for responding to
messages and comments. If there is more than



one person managing your social media pages, it
can help everyone be on the same page and
keep response times quick.

Overall, getting engagement on your social media platforms can take some time. Usually, massive
engagement doesn’t happen overnight. Once you have identified your target audience and what

platforms they are on, it will take some time to build a following and build up a database of valuable,
informational content. As your account gains a following, your engagement will grow as well.

Learn more about our auction marketing services!

Auctioneers United- FREE
Facebook Help Page
Join our Auctioneers United Facebook group to
stay up to date on the latest marketing trends as
well as tips and tricks on how to get the most out
of the most popular social media platforms! The
group is FREE to join and if you don't find the
tips helpful, there is no obligation to stay!

Benefits:
Opportunity to connect and network with
fellow auctioneers and auction industry
experts
Learn helpful tips and tricks on how to
better market your auctions
Discover new features about platforms you
may already be using!

Join the Auctioneers United Facebook Group!

https://www.auctioneersoftware.com/services/
https://www.facebook.com/groups/AuctioneerUnited


JUST IN CASE YOU MISSED IT!

How to Increase Your Audience
Using Facebook Live

Social media is taking auction industry
marketing to a new level – so much ability
and power at our fingertips! Social media
provides opportunities to connect with
people we might never have connected
with before. When it comes to your online
presence, there are always new things to
be learned and new features to be utilized
within your campaign. Live videos are no
exception. Going live with Facebook is a
relatively new feature that has gained
popularity across the nation on various
social media platforms. Facebook live
videos are not only great for your average
social media presence to stream a fun
experience with friends and family, but they
are also a great resource for businesses to
use within their marketing efforts.

How to Develop Your Social Media
Marketing Strategy for the Auction
Industry

Social media has become a huge part of
everyday life. We turn to it for
entertainment, recipes, keeping up with
friends and families, and of course,
shopping. Most likely your auction house
has social media accounts on several of
the major social platforms, but are you
making them a priority when planning out
your marketing strategy? It is important to
build a proper social media marketing
strategy to grow your brand and reach a
larger audience of potential bidders and
sellers.

Read more...
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